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Abstract
The advancements in Generative Artificial
Intelligence (Gen AI) technology have led to

significant transformations in the digital media industry.
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This academic article discusses new concepts and
knowledge related to the development of digital media
innovation process via Al production. the application
of generative artificial intelligence technology into
the 3P media production process, which consists
of three process: 1) Al pre-production process 2)
AI production process and 3) AI post-production
process. The objective is to establish a framework for
producing digital media innovations that harmoniously
blend human intelligence with Al technology in an
informed manner. The authors have compared the
features of generative artificial intelligence technology
tools, including: 1) AI chatbots and 2) AI art for Al
pre-production process 3) Al video for production
process and 4) Al audio post-production process.
This serves as a guide for creators in selecting tools
that align with their specific creative requirements.
Additionally, the authors explore theories related to
digital media innovation, media production process
and generative artificial intelligence technology. to
guide the application of generative artificial intelligence
technology tools for digital media innovation in creating
digital media innovation. For creators, proficiency in
the competency of Digital Media Innovation with Al,
a focus on adhering to ethical principles based on

the professional of conduct in mass communication.
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Process, Generative Artificial Intelligence Technology,

The Competency of Digital Media Innovation with Al
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