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Abstract

This research aimed to 1) develop model of hyper media for proactive public relation on
website and electronic book by iBooks Author 2) to evaluate the efficiency of the model of hyper
media 3) to study the audience’s satisfaction of the hyper media on website and electronic book.

The method of this study used the evaluation from to evaluate the development model
of hyper media by the 4 experts and the hyper media website and electronic book by 5 experts.
The satisfaction of the 100 audiences were sampling and measured.

The result found that the model of hyper media were most suitable for the average score
(X) = 4.62. The efficiency of the model of hyper media were most efficiency of the average score

(X) = 4.81. The audiences satisfaction of the website the average score (X) = 4.32 and the electronic

book X is 4.31 which mean very good.



